Hute Brands
R

'y Objectives

. To recognize some car logos

. To learn about the culture of some auto brands

. To learn about the history of some car logos

. To learn about some famous automakers

. To learn how to introduce a company

S: Car logos (P2)

L: At the auto exhibition (P3)

L: Brand names (P3)

S: Audi logo (P4)

R: BMW logo history (P5)

R: An introduction to GM (P6)

'W: Writing a brief introduction to Ford (P8)



ﬁ 1] Starter—Car Logos
A, g

A. Look at the pictures of car logos and match them with the correct names.

Cadillac | Toyota | Renault |Chrysler| Opel | Infiniti | Bentley | Geely | Chery |Hyundai

B. Fill in the table with the above car brands.

Chinese car brands

Japanese and Korean car brands

European and American car brands




Unit
M At the Auto Exhibition

At an international automotive exhibition, Tom, the guide, is answering visitors’

questions. Listen to the conversation and choose the best answer to

each question.

1. Where was this exhibition held?

A. Shanghai. B. Washington.
C. Beijing. D. Tokyo.
2. Which of the following is a domestic brand?
A. Toyota. B. Hyundai.
C. Ford. D. Foton.

3. Which country produces economical and practical cars, according to Tom?

A. South Korea. B. Germany. C. The USA. D. France.

M Brand Names

Listen to the following passage and fill in the blanks.

A great brand name is one of the most (1)
in marketing and advertising. It is the story
about what makes you different from your (2)
____________ . Multinational corporations should

pay attention when translating brands, or they will

3) for themselves.

General Motors got into trouble when they
introduced the Chevy Nova in South America. Despite
their (4) , they weren’t selling

many cars. They finally realized that in Spanish, “nova”

means (5) “ ”. Sales improved

dramatically after the car was renamed the “Caribe”—the Caribbean Sea.




ﬁ? ;IJ Audi Logo

Jorge and Jenny meet each other in the library. Jenny is reading about the origins
of car logos. Jorge is quite interested in the Audi logo. Jenny explains it to him.
Work with your partner to complete the conversation with the given information.

Then role-play it.

The four rings which make up the Audi logo represent the four companies that were

part of the Auto-Union consortium in 1932. They were DKW, Horch, Wanderer, and Audi.

Jorge: Hi, Jenny. How nice to see you here! What arei

you reading?

CJenny: Oh, (1) . It’s cool.

Jorge: That sounds interesting. I’m interested in the
Audi logo. Do you know anything about it?

Jenny: Sure. (2)

4] orge: What are the four companiesD

Genny: 3)

Jorge: Isee. Thank you very much)

CJenny: It’s my pleasure.




Unit
™ EJ BMW Logo History

Read the following passage and do the exercises.

According to BMW, their round blue and white logo is the
movement of an aircraft propeller, showing white blades cutting
through the blue sky—an explanation that BMW adopted for
convenience in 1929, twelve years after the logo was created. In
fact the emblem developed from the round Rapp Motorenwerke
company logo, from which the BMW company grew, combined

with the white and blue colors of the flag of Bavaria, reversed

to produce the BMW logo. However, the origin of the logo is
in dispute. To quote an article recently posted by the New York Times: “At the BMW Museum in
Munich, Anne Schmidt-Possiwal explained that the blue and white company logo did not represent

a spinning propeller, but was meant to show the colors of the Free State of Bavaria.”

A. Answer the following questions according to the passage.

1. What does BMW say the BMW logo represents?

2. Where did the BMW logo come from?

3. What do some people say the BMW logo really represents?

B. Translate the following paragraph in the passage into Chinese.

According to BMW, their round blue and white logo is the movement of an aircraft propeller,
showing white blades cutting through the blue sky—an explanation that BMW adopted for

convenience in 1929, twelve years after the logo was created.




5* ) 6] An Introduction to GM

Read the following passage and do the exercises.

The General Motors Company, also known
as GM, is a United States-based automaker with
its headquarters in Detroit, Michigan. The company

manufactures cars and trucks in 34 countries, recently

employed 244,500 people around the world, and sells
services and vehicles in some 140 countries. By sales,
GM ranked as the largest US automaker and the world’s ’
second-largest for 2008, having the third-highest 2008
global revenues among automakers in the Fortune Global
500.

On June 1, 2009, the company filed for Chapter 11 reorganization, which was completed
on July 10 of the same year. It was thereafter reorganized as a new entity that acquired the most
valuable assets.

The company focused its business on its four main North American brands: Chevrolet,
Buick, GMC, and Cadillac. In Europe, following negotiations to sell a majority stake of German
brand Opel, GM decided to keep full ownership. GM sold Saab Automobile to Spyker Cars
N.V., and closed its doors to
the Hummer, Pontiac, and
Saturn brands, the latter two
dissolved under the former
General Motors Corporation,
now known as Motors Liqui-

dation Company.




A. Complete the following table according to the passage.

Unit

GM Details
Full Name
Headquarters
Status In 2008, by sales:
In 2008, by revenues:
Main Brands

B. Match the English brands with their Chinese names.

) 1.
)2.
)3.
) 4.
).

~ o~ o~ o~ o~

Chevrolet
Saab
Hummer
Saturn

Pontiac
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l ZJ Writing a Brief Introduction to Ford

Write a brief introduction to Ford according to the information given below.

Company Name Ford Motor Company

Location Dearborn, Detroit
Founder Henry Ford
Date of Establishment | June 16, 1903
Brands Lincoln, Mercury, Mazda, Aston Martin, etc.

the second-largest automaker in the US;

Status the fourth-largest in the world;

at the end of 2009, the third-largest automaker in Europe




Unit
™ 8] Supplementary Reading

Read the passage and decide whether the following statements are true (T) or false

(F).

( ) 1. GM China Group indicated that the Chery QQ and Daewoo Matiz shared remarkably
identical body structure, exterior design, interior design, and key components.

) 2. The Chery QQ was criticized for resembling a second-generation Toyota RAV4.

) 3. Fiat claimed that Great Wall Motor’s new A-segment Peri was a copy of Fiat’s Panda.

)4. On July 16, 2008, a Turin court upheld Fiat’s 2006 claim.

~_~ NSNS

) 5. The Great Wall Safe has been praised for looking like a second-generation Toyota

4Runner.

Chery QQ Daewoo Matiz

The QQ became the center of an industrial copyright (F4{) and intellectual rights
controversy (4+i}, Z1%}), as General Motors claimed the car was a copy of the Daewoo Matiz,
which is marketed outside South Korea as the Chevrolet Spark. GM executives demonstrated the
extent of the design duplication (& 1), noting for example that the doors of the QQ and those of
the Matiz are interchangeable (7] H_#t[1]) without modification.

GM China Group indicated the two vehicles “shared remarkably identical body structure,
exterior design (#1JE ik it), interior design (N #B#¢ 1) and key components.” Car and Driver
called the QQ a “carbon copy”, while the International Herald Tribune ( ([ prsCoKigIziR) ), in
a 2005 article, referred to it as a clone. Also, the Chery Tiggo was criticized for resembling (Z511))
a second-generation Toyota RAV4.




Great Wall Peri Fiat Panda

In December 2006, Fiat claimed that Great Wall Motor’s new A-segment Peri (called “Jing
Ling” in China) was a copy of Fiat’s popular second-generation Panda.

On July 16, 2008, a Turin (#5:X) court upheld Fiat’s claim and banned Great Wall from
importing the Peri into Europe, stating that the Peri “doesn’t look like a different car but is a (Fiat)
Panda with a different front end.” A copyright infringement (ifi <) case filed by Fiat in China was
lost by the Italian manufacturer.

As well as this, the Great Wall Safe has been criticized for looking like a second-generation
Toyota 4Runner, the Great Wall Florid for looking like a first-generation Toyota Ist, and the Great

Wall Hover for looking like an Isuzu Axiom.

9] Surfing the Internet

Search the Internet for information about Italian automobile brands. Choose

some of the brands you are interested in, and try to find their names and logos.

10




Unic
%ﬁ EJ Enjoying Yourself

BUICK:

Big Ugly Indestructible Car Killer

Big Ugly Import Car Killer

CADILLAC:

Company Always Denies Its Lawful Liability After Collisions
Crazy And Demented Idiots Like Large American Cars

GM

'

Government Motors
General Mistakes
Give More

Grab Me

AUDI:

Accelerates Under Demonic Influence

Automobile Unsafe Designs, Inc.
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2%

Vocabulary

logo /'lougou/ n. ¥iH; ik Can you recognize these car logos? 1.1

Korean /ko'rion/ a. 5 [E [ Under these circumstances, it’s inevitable that the
Korean automobile industry will enter the Chinese| 1.1
market.

exhibition / IekSI'bIj“n/ n. J# % This year’s auto exhibition is about to open next month. 1

(), B

domestic /do'mestik/ a. 2 Domestic car sales have increased since February. 1

. AR ‘

home-grown /'houm'groun/ a. 4% Nearly 1/3 of the total of 890 vehicles are home-grown

[ A B — '

recommend / reka'mend/ v. #f Can you recommend an energy-saving and environment- -

1%, 4 friendly car to me?

economical / Ii:ks'm)mlkl/ a. 17 | One of the many benefits of the new Ford is that it’s an 1

2 &R economical car to run.

practical /'praktikl/ a. SZFE[F, |1 think smart cars should have many practical functions. s

S HIHY '

characteristic / keerokta'ristik/ n. | The capacity to think is the distinctive characteristic of 1

Rk, Rrta our species.

competitor /kom'petita(r)/ n. 3 We produce cheaper cars than our competitors. 3

G, WF '

multinational /maltr'nafnal/ a. | Large multinational automakers have poured into the r

Z[H Y, EEE China market since 2000.

corporation / ko:pa'reifn/ n. 24 All rental car corporations have their own rules. 3

", FhH

dramatically /dro'metikly/ ad. ' | Chinese car sales slowed dramatically in the middle of 3

Fi, SINEEM 2008. '

rename / Iri:'nelm/ V. %5 ++++- 0 The auto company decided to rename its car to increase 13

e, Gy 4 sales in Asia.

consortium /kon'soitrom/ n. k| This new car was developed by a European consortium.

Al E b e

aircraft /'eokra:ft/ n. KHL; MiZS#s | All aircraft must be refueled before a long flight. 1.5

propeller /pro'pela(r)/ n. #Ji€ | The propeller of an airplane is very important. s

12




Unit

blade /blerd/ n. (HL#% L Jig#% The blade is a piece of equipment on a crane. |
W) W, ks I 2
adopt /o'dopt/ v. SKHL, K44, |The company finally adopted “Comet” as the name of s
X H their new car.
emblem /'emblom/ n. %4F, k1| The car emblem is a label of the car and contains
e important information about it. =
dispute /dr'spjw:t/ n. 4+, 24%; The car recall system is still in dispute. 1.5
quote /kwaut/ v. 51, Fli& The figure quoted in this report refers only to the China
auto market. h
spin /spimn/ v. fifi-e--+ PRIg g4 ; | Let’s spin the coin to decide whether to go or not. s
P
headquarters / hed'kwaitoz/ n. it | The auto company has its headquarters in Paris. L6
#, KA
manufacture / meanju'faektfs(r)/ | He works for a company that manufactures car parts. L6
v. filiE, A
rank /regk/ v. $eeeee- 3452, | The race driver was ranked third in the world last year. e
2l
revenue /'revonjuy/ n. i\ ; B | Japan is Toyota’s No. 1 market by revenue. 1.6
file /farl/ v. #£H (HiE) ; ¥ |Ford didn’t file for federal bankruptcy protection.
€3] b
reorganization /'ri;,0:ganar'zeifn/ | The reorganization may lead to stuff reductions. v
n A,
reorganize / ri:'oigonaiz/ v. # | The manager of the auto company reorganized the sales L6
A, oA, #i department.
entity /'entot/ n. SEAK, A7 A7 GM hopes the new entity will attract outside investors. e
) '
asset /'@set/ n. ¥ir7, W He has invested 10 percent of his assets in the automobile
industry. 1o
negotiation /n1,gouft'erfn/ n. 1} 1 have an important business negotiation with an auto 1
B, RA dealer in Shanghai.
stake /sterk/ n. &y, A The bank plans to sell stakes worth US$10 billion to
investors. Lo
ownership /'aunafip/ n. fii4  She disclaimed the ownership of the car. "
B R
dissolve /di'zolv/ v. fi#%:, AL | The company dissolved in dissension within a few
years. ho
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alternative energy

BACEE (FRAZ ™ MR B R A 7 2L X 3 fig A

fs 1.2
meet one’s needs R N =550 1.2
in dispute ATy 1.5
file for P B, PERIRIA 1.6
focus on T 1.6

s

Cadillac /'kaedilek/ EIBLEVA 1.1
Toyota /'toujouta/ FH 1.1
Renault /'renou/ ik 1.1
Chrysler /'kraisla(r)/ e SR ) L1
Opel /ou'pel/ KK E 1.1
Infiniti /mn'famoty/ R Je 1.1
Bentley /'bentlr/ = 1.1
Geely /'d3zi:lv/ el 1.1
Chery /'tfert/ i 1.1
Hyundai /'hjander/ AR 1.1
GM (General Motors) CEED #EHERZEAT 1.2
Ford /fo:d/ FERY 1.2
Volkswagen /'fo:lks, vaigon/ | KAVAAEA H 1.2
Rolls-Royce /'roulz'rors/ 55 4073 40 1.2
FAW (First Auto Works) i [E—¥R 1.2
Dongfeng Motor IRV 1.2
incutry Consomtion) Group. | 7R 12
Foton /'fa:ton/ JbVAE H 1.2
Chevy /'fevi/ G Fhh= 1.3
Nova /'nouva/ oA 1.3
Spanish /'spaen1f/ PRI 1B 1.3
Caribe /ko'ri:bi/ hndh e 1.3
Caribbean Sea / keeribion 'sit/ | I LG 13
Audi /'avdy/ LS 1.4
DKW INFT IR 1.4
Horch /'hoitf/ B 1.4
Wanderer /'wondora(r)/ B 1.4
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Unit

Svl\(:lr\lz;)(Bavarian Motor i 5 LA 4 A 15
Bavaria /ba'veoarro/ LA A Y 1.5
Rapp Motorenwerke company | 73 i | 4l i 2 ] 1.5
Munich /'mjunik/ ele 1.5
New York Times CERZI IR D 1.5
Detroit /d1'troit/ IERERTE 1.6
Michigan /'mifigon/ SRR N 1.6
Fortune Global 500 TH:F 4150075 1.6
Chapter 11 () BRI L 115 1.6
Buick /'bjutk/ ol ve 1.6
GMC YA 1.6
Saab Automobile [ [N 1.6
Spyker Cars N.V. HER A A BRA A 1.6
General Motors Corporation | il V(44 7] 1.6
Motors Liquidation Company | V3235 55 /A 7] 1.6
Dearborn /'dro b3/ R R 1.7
Lincoln /'lmkon/ VINER 1.7
Mercury /'ms:kjurt/ IKE 1.7
Mazda /'maezdo/ RN 1.7
Aston Martin /'@stn'matin/ | P « 5] 1.7
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